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At this year's Financial 
Reporting (FiRe) Awards, 
Liberty General Insurance . 
Uganda Ltd was recognised 
among the best insurance 
companies, emerging as 
second runner-up under the 
general business category. In 
a brief conversation between · 
-fVAN TIBENKANA and 
the compclnY's chief financial 
officer, Kenneth Kyamanywa, 
the company reveals that 
its success demonstrates 
commitment to growth and 
the promises extended to its 
customers, as detailed below . 
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FIRE A~ARDS 

. Financial 
Reporting is one 
of the outstanding 

The Liberty Insurance finance team. The company won in the Insurance Companies Life Business category Kenneth Kyamanywa 

aspe ven within 
the insurance market. 
How important is it and 
the FiRe Awards that 

erty General Insurance 
recently participated in? 

AThe awards show 
our commitment 
to good corporate 

and financial reporting 
standards. Because of 
that, you will need to have 
gained trust from different 
stakeholders. It, therefore, 
implies that what we stano 
for is exactly what we do. 

LIBERTY GENERAL 
INSURANCE COMMITS 
TO MORE SERVICE 

What Inform~d Liberty 
General Insurance's 
performance at the recent" 
FiRe Awards? 
~s year's theme was 
sustainability practices and 
reporting in uncertain global 
times. In that perspective, 
we showed our stand for 
future read iness in regard 
to environmenta l, social 
and governance aspects. 
For us, it's a commitment 
towards delivering a more 
sustainable business 

. which is beneficial to both 
the internal and external 
stakeholders. 

What's the company's 
current market share and 
performance? 
In 2023, Liberty General 
Insurance was among the 
top seven performing non­
life insurance companies, 
contributing to the 58.14% 
gross written premium 
among non-life companies. 
Equally, we maintained good 
performance even last year. 
Our improved Non-Life 
investment return also 
speaks to our good 
performance. 

Which outstanding 
market challenges have 
influenced the drop 
in Non-Life insurance 

growth, especially 
between 2022 afid last 
year and how are you 
navigating them? 
The major challenge 
affecting uptake is the 
lack of knowledge within 
the market. There is also 
the loss of trust an;lOng 
customers or policy holders 
who often feel we don't 
meet our promises. 

However; if you look at the 
claims ind those that are 
settled' across the year, it 
references to our promise. 
That once a policy holder 
has a claim, we come in 
and stand with them. That 
speaks to our slogan, In it 
With You. 

Life Insurance is gaining 
demand. How do the two 
arms including Non-
Life compare at Liberty 
Insurance? 
With the current trend 
of financial well ness, the 
demand for life products is 
growing rapidly compared 
to Non-Life. The market 
stat istics show a high 
penetration of Life business 
in contrast with the short­
term business. Implying 
that people have finally 
realised the role of financial 
well ness. 

What Non-Life products 
have been mostly 
demanded? 

For short term, there are 
quite a variety that people 
buy, but it depends on 
the type of business one 
is doing. Our distribution 
channels are spread. So, we 
have those that are direct, 
and those across agents 
or brokers who distribute 
different products_ The 
products are tailored to 
consumer demand. For 
example, motor insurance, 
burglary, travel insurance, 
electronic-equipment, fire 
and special perils. 

How has such demand 
shaped innovation and 
Liberty's business 
strategy? 

I will give an example of 
Protecta Bode, one of the 
latest products. It generally 
bridges the gap between 
comprehensive motor 
insurance and third-party 
insurance, mostly to serve 
the informal sector. We are 
generally coming up with 
products that speak to the 
customer needs. 

Lastly, what can the Non­
Life Insurers expect from 
Liberty? 
We are emphasising our 
slogan, Staying in it with 
You. We shall, therefore, 
keep our promise for any 
policy holder who seeks 
settlem~nt for any claim. 

LIBERTY LIFE ASSURANCE UGANDA WINS BIG 
L iberty Life Assurance 

Uganda once again stands 
among the top performers 

at the 2025 FiRe Awards, . 
receiving the highest recognition 
in the Insurance Companies Life 
Business category. 

This marks our eighth 
recognition at the FiRe Awards, 
a reflection of our ongoing . • 
commitment to dependable . 
financial reporting and full 
adherence to internatiOnal 
financial reporting standards. 

- During the year,our finance 
team placed strong focus on 
strengtherling the quality of our 
financial and business reports, 
Their work drew on continuous 
learning, including IFRS 17 
training sessions that.expaf1~ed 

technical knowledge across the 
team. -

This training has played a key 
"role in producing reports that 
offer clarity and reliability for all 
who re.ly on them. 

The care and consiste~v of 
the team continue to shape our 

, 

reporting culture and support 
sound decisiQn making across 
the company. 

Our progress in this area 
carries benefits for clients, . 
partners, and stakeholders. 

It continues to support lasting 
value across the communities 

we serve. The theme for the 
2025 FiRe Awards, Sustainability 
Practices and Reporting 
in Uncertain Global Times, 
encouraged a broader view of 
our reporting responsibilities. 

We placed greater attention 
on Environmental, Social, and 
Governance. (ESG) expectations; 
climate related considerations, 
governance matters, responsible 
investment principles, and the 
identification of new risks. 

These priorities have 
strengthened the depth and 
relevance of the information we 
share and supported long term -
resilience for the business. 

We recognise all organisations 
that took part in this year's 
awards. The FiRe Awards are 

organised by the Institute of 
Certified Public Accountants of 
Uganda (lCPAU) in partnership 
with the Capita l Markets 
Authority, whose combined 
efforts continue to elevate the 
£Juality of reporting across the 
country. 

As we celebrate this 
achievement, we remain 
committed to clarity, 
responsibility, and lasting value 
in everything we do, staying true 
to our promise that we are in it 
with you. 
• To learn more about our work 
and ongoing commitments, visit .. ft 
our website' or speak to your 
Liberty representative. 

(As told to Vision Reporter) 
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