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S
tanbic Bank Uganda has 
announced a ground-breaking 
initiative to invest sh 1 trillion 
over the next three years 

in youth and women digital 
skilling, focusing on empowering 
the ne~ generation of content 

. creators, entrepreneurs and digital­
innovators. 

The announCemerifwas made 
last week during the launch 
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summit director at Ongea Africa, 
emphasised that the summit is a 
national development platform 
rather than a single event 

. "The Stanbic Ongea Digital 
Creators Summit is designed to 
empower creators with skills, 
business tools, policy awareness, 
responsible content practices and 
commercial opportunities," he 
explained. 

The 2025 Summit will feature 
the Ongea Skills Lab, offering 
digital and business skill-building, 
alongside responsible content and 
digital safety campaigns_ 

of the Stanbic Ongea Digital 
Creators Summit 2025, a national 
platform designed to equip young 
Ugandans with digital skills, 
busin-ess capacity, financial literacy 
and responsible content creation 
practices_ 

The summit, set for December 
11 at Speke Resort Munyonyo, 

marketing and brand manager CIB 
and BCB at Stanbic Bank Uganda, 
emphasised the alignment of the 
summit with the Bank's purpose, 
saying: "Uganda is our home; we 
drive her growth." 

overall excellence, emerging talent, 
social impact, entertainment and 
financial literacy. 

These awards are scholarship­
based and will give recipients 
access to professional and rnid­
level courses, motion graphics 

. and these initiatives speak 
directly to our commitment to 
youth empowerment and digital 
transformation," Kwikiriza said_ 

UGANDA DIGITAL 
SOCIETY ADVOCATES 
FOR OPPORTUNITY AND 
GROWTH 
John Senkeezi, the president of 
the Uganda Digital Society, noted 
Uganda's readiness for digital 
innovation: "Uganda is ripe for 
digital opportunities, and content 
creators are at the forefront of this 
transformation_" 

is organised in partnership with 
the Uganda Communications 
Commission (UCC), OngeaAfrica 
and the Uganda Digital Society_ 
It represents a multi-stakeholder 
effort to strengthen Uganda's 
creative economy, one of the 
fastest-growing sectors driven 
by youth, innovation and digital 
entrepreneurship. 

Speaking at the press launch 
at Onomo Hotel in Kampala, 
Lois Aber Kwikiriza, the head of 

She unveiled the Bank's 
commitment under the Women, 
Youth, and Farmers (WYF) Agenda, 
which will support young content 
creators, entrepreneurs and 
innovators through targeted skilling 
programmes and scholarships. 

Kwikiriza introduced the Stanbic 
Digital Content Creator Annual 
Prize, which will recognise creators 
in various categories, including 

and animation training, as well as 
business and management insights 
delivered through Red & Yellow, 
accessed locally via th&'Uganda . 
Digital Society_ 

"These scholarships are 
designed to give creators 
world-class capabilities to grow, 
monetise and professionalise 
their work Skills outlive trophies, 

She also highlighted Stanbic 
Bank's youth-centric services, 
including fully digital accounts with 
no monthly fees, flexible savings 
options and financial literacy 
programmes. These platforms aim 
to enable creators to operate as 
professional businesses and access 
financial opportunities. 

ONGEA AFRICA CHAMPIONS 
CREATOR DEVELOPMENT 
Joseph Kanyamunyu, the 

He emphasised that the 
country's youthful population, 
growing internet penetration and 
widespread mobile connectivity 
create fertile ground for creators 
to develop highly rewarding 
sustainable ventures_ 

BY SIMON OKITELA 

A
fter emerging overall 
national winners of 
the Company of the 

Year (COy) competition 
2025, Aga Khan High 
School now stands a chance 
to bag a $3,000 prize as 
the Africa Company of the 
Year Competition winners 
in Nigeria_ The group 
represents Ren~wablock 
Company, which aims to 
provide housing solutions to 
every Ugandan, regardless 
of their income status, 
through ·recycling plastic 
waste into durable bricks and 
pavements_ 

They also seek to tum 
captured toxic gases 
throughout the melting 
process of plastics, which are 
reacted with a chemical to 
produce a raw material for 
plant fertilisers. 

The students, four in 
. number, were flagged off 
py Absa Bank Uganda on 
Monday, in partnership with 
Junior Achievement (JA) 
Uganda, ahead of their trip to 
! . 

High School Innovators Competition: 
Aga Khan to compete in Nigeria 
Abuja, Nigeria. 

This year's continental 
competition, which is. themed 
ACT! Action for Climate 
Transformation challenges 
young innovators to develop 
AI-driven, sustainable 
solutions addressing 
environmental and societal 
challenges_ 

Speaking during the 
flag-off ceremony held at 
Absa Bank headquarters, 
Helen Basuuta Nangonzi, 
the marketing and 
customer experience 
director, underscored the 
programme's significance for 
the country's youth_ 

"Uganda is a youthful 
nation with tremendous 
potential. The Company of 
the Year compe.tition equips 
young people with essential 
financial and ehtrepreneurial 
skills, enabling them 

ABOUT THE PROGRAMME 
The JA Company Programme is the flagship 
programme of Junior Achievement The model 
helps young people aged 13-18 appreciate and better 
understand the role of business in our society. 

With the support and guidance of volunteers 
from the local bl:Jsiness community, JA Company 
Programme provides basic economic education for 
high school students .. 

It unlocks the innate ability in high school students 
to fill a need or solve a problem in their community 
by launching a business venture and unleashing their 
entrepreneurial spirit 

to actively contribute 
to economic growth_ At 
Absa, we pride ourselves 
on supporting impactful 

\ initiatives that align with our 
commitment to empowering 
the next generation of 
finanCially competent and 
entrepreneurial leaders," 

Nangozi stated_ 
She also spoke about how 

this partnership supports 
Absa's commitment to 
promoting financial inclusion 
and building a more resilient, 
knowledge-driven Ugandan 
.economy by empowering 
young people t9 make 

responsible and innovative 
choices. 

Rachael Mwagale, 
the executive director 
ofJA Uganda, who was 
represented by Geoffrey 
Wakhakunyu, the 
programmes manager at JA, 
highlighted the profound 
impact of the partnership, 
explaining how Absa's 
continued support is 
empowering young people to . 
pursue their dreams. 

"This continental 
competition provides 
immense learning exposure, 
fostering entrepreneurship, . 
leadership and problem­
solving skill! within the 
context of the Fourth 
Industrial Revolution (4IR)_ 
We remain committed to 
equipping these change­
makers with the skills 
and knowledge they 

need to thrive in the 21st 
century," Mwagale noted. 
John Arinaitwe, a student 
representative from Aga 
Khan High School, expressed 
the team's readiness to 
compete at the next stage, 
stating that they intend to 
scale up once they complete 
school. 

ABOUT THE NATIONAL 
COMPETITION 
Aga Khan High School 
emerged as national 
champions in the September 
25 competition out of 45 
participating schools, with 
their innovative venture, 
"Renewablock," a solution 
which converts plastic 
waste into durable building 
materials. They are the 15th 
cohort to represent Uganda 

-Cresta International 
Christian School took first 
runner-up position with an 
air-powered wristband that 
monitors air pollutants. The 
Ugandan national finals 
featured eight schools, 
showcasing diverse student 
enterprises_ 


