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AI PRODUCES MUSIC CHEAPER AND FASTER 
Continued from page 29 

"I never planned to fool 
anyone:: Clay said. "People 
just want good music, 
especially this new generation 
of music streamers and . 
buyers. So, my question is, 
is it good or bad? And it was 
good music.» 

Therein lies the dilemma, if 
AI can prodUce good music, 
should the'public care? 

IS AI JUST A TOOL? 
A Oeezer/Ipsos survey found 

" _ that 97% of people cannot 
tell the difference between 
fully AI-generated and human 
made music. 

Xania Monet is an AI­
powered R&B singer who 
made headlines on signing a 
$3m deal with independent 
label Hallwood Media. Her 
songs had 17m streams in 
two months, made more than 
$50,000, and the single How 
Was I Supposed to Know? 
reached Billboard's R&B 

. Digital Song sales Top 10. 
, So, is AI killing music as we 
know it?pr is it sinJ.ply a new 
tool, like the synthesiser or 
drum machine and musicians 
will learn to live with it? 

"Sometimes the house has 
to bum down for one to see 
the clear blue sky,» Tshaka 
Mayanja, an artiste and music 
promoter, said. "AI is a great 
thing for music, maybe then 
people will finally reco~se 
the real value of musiCIans 
who put in the time, effort, 
sacrifice and soul to compose, 
record and perform music. AI 
can· never replace the soul and 
human element of music.» 

Mayanja insists that AI is a 
tool and there will always be 
people who misuse their tools. 

. "There are some very good 
AI toafs for learning songs 
and practicing," he said. "AI 

. as a tool can be very useful; 
however, like in all things, 
misuse akin to cheating is ' !t. 
prevalent. The unbridled lust 
for quick fixes, and social 
media pressure to trend as 
fast' as possible are the main 
causes." 

IT IS INEVITABLE 
In an hour-long video posted 
on You Tube, American bassist 
Adam Neely argues that the 
increasing use of AI to create 
music is inevitable. 

"AI is both faster and 
cheaper,» he says. "But it 
means anybody, especially the 
not very talented, can produce 
passable music.» 

Suno offers three plan 
types, two of which are paid 
subscriptions and one free. 
The ProPlan is $8 (about 
sh30,000) a month, while 
Premier is $24 (about 
sh85,000) a month. With the 
PropLan you can create up 
to 500 songs a month, 
while Premier gives 
you 2,000 songs. 
In Uganda, it 

.. can cost from 
sh500,000 
to sb2m to 
produce a 
single song 
in a studio. 
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with using AI on his next 
album, to cut costs. 

Neely points out that what 
AI platforms do is remix old 
music, they don't produce 
anything new. And that the 
more artistes depend on AI 
to do the hard work, the 
more they are 'de-skilling' 
themselves. The less they 
use their skills, the more 

is also the 
question of 

ownership, 
who owns the 

music created by AI? 
Is it that person who did the 
'prompts'? Or is it the owners 
of the music that AI trained 
on? Owners of Suno admitted 
to using 'all music files on the 
Internet' in training their AI. 
The person who made that 
re-mix of the Masavu video 
obviously used the likeness 
of Mazey's voice without 

permission. But, what if he 
said it was a 'Mukasa', but 
sounded just as good? And 
they obviously trained the AI 
using Mowzey's actual voice. 

ARTISTES LIVELIHOODS 
The biggest fear is many 
musicians losing their 
livelihoods as a result of 
AI. Session musicians and 
producers are the ones most 
likely to be affected, according 
to studies. A report by the 
International Confederation 
of Societies of Authors and 
Composers (CISAC) predicts 
music sector workers will 
lose nearly a quarter of their 
income to AI over the next 
four years. 

Currently the global AI 
music market is estimated 
at around $6.2b, and is 
projected to rise to $38.7b in 
10 years. 60% of musicians 
worldwide now use AI for 
mastering, composing, or 
creating artwork; while 
74% of music listeners use 
AI to discover music on the 
Internet. Where does that 
leave musicians? Ironically, 
with AI-generated music 
taking centre'stage, live 
performances are likely 
to become more popular 
as people seek authentic 
experiences. . 

"AI has boosted live music,» 
Sam Mugoya, a drummer 
and banker, said. "Music 
lovers appreciate live music 
at another level, as was seen 
after the COVIO-19 lockdown. 
People did not realise what 
they were missing till they 
missed it. The more AI­
generated music floods the 
market. the more people will 
crave the real thing, in live 
music.» 
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Kan!wJa's b~ sector received 
a boost recently with the official 
launciro(NOO Hotel Apartments, 

Luxury Living redefined as NOON Hotel opens 
a newupsc3l accommodation facility 
located in Kitarite Close. 

The property was officially opened 
by'Susan Muhwezi, the chairperson 
of dle Uganda Hotel Owners 
Association and vice-chairperson of 
the board of directors at the Uganda 
Tourism Board, who commended 
the developers for investing in 

- quality hospitality infrastructure at 
a time when Uganda is poSitioning 
itself as a competitive tourism 
destination. 

In her remarks, Muhwezi 
emphasised the importance of raising 
accommodation standards to match 

meets 
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international standards strengthens 
Uganda's tourism value. chain,» she 
said. 

"Quality hospitality services are 
key in attracting both leisure and 
business travellers and developments 
like this contribute Significantly to 
promoting Kampala as a preferred 
destination. » 

NOON Hotel Apartments comprises 
20 units, including one- ancrtwo­
bedroom apartments designed to 
cater to both short and long term 
stays. . 

Its location places it within close 
proximity to the yganda Museum, 
diplomatic missions, hospitals, 

schools and commercial centres. 
Guests attending the launch were 

treated to a fine lunch featuring a 
variety of local and international 
dishes, fresh fruits, assorted juices 
and an array of snacks. 

The event drew stakeholders from 
the tourism and hospitcUity sectors 
and business leaders who toured the 
facility and interacted over a relaxed 
afternoon reception. 

Soft lighting, curated decor and the 
promise of premium service painted a 
picture of urban elegance. 

The property also boasts a scenic 
view of Kampala's skyline, offering a 
sweeping outlook of the" city. 
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