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Personal data: Most 
valuable assetat risk 

As the economy digitises, personal.data has become a valuable currency, vulnerable, and increasingly targeted by fraudsters. 

Personal data~ I 
RACHEAL NABISUBI 

You wouldn't leave your phone unat­
tended on a cafe table. You understand 
its value. But every da~ ni<ixty Ugandans 
casually surrender something even more 
valuable, their personal data. 

A phone number written on a regis­
tration form. A photocopy of a national 
ID left at reception. These small, routine 
exchanges seem harmless. But once ex­
posed, such information can be weap­
onized, used to impersonate you, drain 
your bank account, or manipulate your 
frien'cls into sending money. 
In today's digital economy, personal da­

ta has become· a new form of currency. 
And like any currency, it attracts thieves. 

sory Group says the greatest vulnerabili­
ty lies not in technology, but in public ~ 
haviOJ': 

"We are very trusting, very liberal with 
our data. We give it to anyone who asks," 
he says,noting that data protection must 
be made relatable to ordinary citizens. 

"Just as handwashing reduces the risk 
of disease,simple cybersecurity practices, 
strong passwords, multi-factor authenti­
cation, and cautious shilling reduce the 
risk of breaches. When people under­
stand the value of something, they will 
protect it,"he adds. 

Speaking on the sidelines of a cyberse­
curity and data protection conference in 
Kampala,Mr Baker Birikuiia, the Person­
al Data Protection Office director, said it 
was time for Ugandans to understand 
how their data is collected, know their 
rights reg~g its use, and take proac­
tive steps to prevent misuse. . 

bank fraud. The report indicated that 
the above forms of fraud, comprised 
at least 42.4 percent of banking sector 
S\aIDs aDd related incidences. 

Thus, Ms catherine Bwire', Ecobank 
head of information security and data 
protection said safeguarding personal 
data requires cooperation between insti­
tutions and customers. 

"As-we navigate digital platforms, it is 
crucial to download applications only 
from secure sites and avoid clicking on 
unsolicited links,"she said, urging careful 
review of privacy statements and terms 
and conditions before opening accounts 
or transacting online. 
. "Many individuals unknowingly con­
sent to terms without fully comprehend­
.ing them. When issues arise, accounta­
bility falls on both the bank and the cus­
tomer,"she said. 

Essential 
'Knowing 
who 
collects 
your data 
and what 
measures 
you can 
take to 
avoid its 

• • 

From online scams to identity theft, the 
misuse of personal information is grow­
ing in sophistication. Fraudsters exploit 
stolen data to file false insurance claims, 
execute mobile money scamS, access fi­
nancial accOlmts, or construct elaborate 
impersonation schemes. 

Noah Baalessanvu, the chairperson of 
the National Information Security Advi-

"Knowing who collects your data and 
what measures you can: take to avoid its 
misuse is essential,"he said_ 

A recent report by Uganda Bankers As­
sociation indicated that impersonation, 
identity theft, forgery and cash suppres­
sion were tbe most popular forms of 

A recent UgandaBanlfers Association report 
says impersonation, identity theft, forgery and 
cash suppression accounting for 42.4 percent of 
banking sector fraud. 

As Uganda's economy continues to digi­
tize, the stakes will only rise. Personal da­
ta is no longer just information,it is iden­
tity, financial security, and trust. It pow­
ers innovation, banking, telecommunica­
tions,and government services. 

But unlike physical currency, its theft is 
often invisible, until the damage is done 

mIsuse IS 
essential.' 

l:JGAn~A 
TOURISM BOARD 

VISION: 

I 
MISSION: CORE VALUES: " 

"A Transformative lourism "SustainablS' promote Uganda as a competitive lourism I prolessionalism. service' 
deslination promo lion destinalion. offering premier experiences for inclusive excellence, innovative ness. 
agency in Africa." socioeconomic Iransformalion teamwork. and sustainability. --EXCITING CAREER OPPORTUNITY 

.... .. 
ABOUT UGANDA TOURISM BOARD SlQUS 
Uganda Tourism Boord (UTB) is a slatutery organization · eslablished by 

a) Dolo analysis stdlls using software like Uganda Tourism Boord Slatufe of 1994 and reconslituled by the Tourism 
Act 2008 wilh the following SlaluterY Objectives: . MsExcel. SPSS. $lATA. R.KoboToolbox elc 

To promote and contribule to the developmenl 01 lourism seclor bolh b) Strong analytical and problem-solving 

within and outsi<;le Uganda. stdlls. 
c) ExceDent communication and report 

To coordinale wilh the Minislry responsible lor lourism and the private writing stdlls. 

seclor in Ihe implementation of Ihe Nalional Tourism Po'cy. d) Research/ Knowledge Management 

To corry oul any other activities os are incidenlal or conducive 10 the e) Planning Stdlls 

allainmenl of Ihe Iwo-objectives specified above. f) Moniloring and EvalualioA stdlls 
g) Training stdlls 

UTB. on equal opportunily employer. seeks 10 recruit suilably qualified and h) Excellent Com puler skills 

competenl Ugandan professional 10 fililhe following posilion: i) Excellent inlerpersonal skills. wifh Ihe 
ability 10 work in a team selling 

J0811T1.E: Monitoring. Evaluation & Research Officer jJ Excellent presenlalion stdlls 

SALARY SCALE: T5 
~ 

MO.l)E Of APPUCATION 
DEPARTMENT: Qu'!lily Assurance 

Inlerested and eligible Ugandans who meel 
DUTY STATION: UTB Headquarters Ihe above requiremenls are inviled 10 apply. 

REPORTS TO: SENIOR PRODUCT DEVELOPMENT & RESEARC~ 
App,cation wilh delailed CV conlaining 
copies 01 all academic certificates and 

OFFICER Iranscripls. lestimonials. evidence of post 
SUPERVISES: None and current appoinlments. copy of Nalional 

identity cord. conlacl delails (Ielephone. 
_ MAIN PURPOSE Of THE JOB postal and email addresses) of Ihree com-

petenl referees should be senl by courier 
Design and implemenl on effeclive Monitoring and Evaluation system for or hand delivery or by email 10 Ihe address 
UTB while running Ihe support funclion of research. collecting below by 5:00pm on 20" March 2026. 

QUALIFICATION AND EXPERIENCE Chlef executive OffIcer 
Uganda Tourism Board 

· Minimum qualificalions is a Bachelor's Degree in stalislics or Economics Plot 42. Rotary Avenue (Lugogo Bypass) 
or Developmenlal Economics. 6th Roor Lugogo House, 

· Desired addilional qualificalions are posl gradual'; diploma and/or P.O. BOX 7211 KAMPALA 
Masler's degrE)e in M&E • Economics or Statistics. TEL +256 414 342196/7 

· Knowledge of M&E frameworks and abiUty 10 design dolo colleclion E-maB: recruHmenl@utb.go.ug 
tools WebsHe: www.utb.go.ug 

· Report wriling and dolo visua,salion skills 

· Three years ' experience in Research Projects. Moniloring & Evalualion NB: The details of this job advert can also be 
and Dolo collection & analysis in a reputable organizalion accessed on Ihe UTB websile: ulb.go.ug/jobs 

5th & 6th Roar lugogo House, Plot 42. Rotary Avenue (lugogo Bypciss) I 
P.O. Box 7211 Kampala. Uganda I Tel: +2$6 (0) 414 342 196/7 I WWW.utb,gO.ug 

@OUgTourfsmBoard @UgIourfsmboard <V Uganda Tourism Board-UTB 
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UNITED NATIONS • United Nations Mission In South Sudan 

NATIONS UNIES 
Mission des Nations Unles au Sud de Sudan 

tmMISS 

REQUEST FOR EXPRESSION OF INTEREST (REOI) - PRO/REOI/26/19 

Supply and Delivery of Ready-Mix Concrete to 
UNMISS in Juba, the Republic of South Sudan 

Closing Date for Receipt of EOI: 06 March 2026 

oescriDfion of General Requirements: 
The United Nations Mission in South Sudan 
(UNMISS) hereby solicits Expressions of Interest 
(EOI) from competent Companies for Supply 
and Delivery of Supply and Delivery of 
Ready-Mix Concrete to UNMISS in Juba. the 
Republic of South Sudan. 

Conditions: 
1. Interested companies are invited to submit 

their Expression of Interest (EOI) online. by 
hand delivery, or bye-mail as indicated 
below. The EOI must include. as a minimum, 
the following information: 

• United Nations Global Market (UNGM) 
and Registration Number for Supply and 
Delivery of Ready-Mix Concrete of 
UNSPSC Code no 30111505 

• Company's contact details (address, 
telephone and fax numbers, e-mail. etc.). 

Important Notice: 
2 . . This REOI does not constitute a solicitation. 

UNMISS reserves the right to change or 
cancel the requirement at any time during 
the REOI and/or solicitation process. Thus, 
submitting a response to this REOI does not 
automatically guarantee that your 
company will be considered for receipt of 
the solicitation when issued. 

3. UNMISS also reserves the right to send the 
Solicitation Documents to companies who 
were identified through additional market 
research or other means to source the UN 

requirements. 

4. Vendors interested in fulfilling the 
requirement described above must be 
registered with UNGM and those not 
registered may wish to visit www.ungm.org 
for full registration information in order to be 
eligible to partiCipate in any solicitation. 

5. Vendors already registered at the UNGM 
basic level are strongly advised to upgrade 
to level 1 to be eligibie for any ensuing of 
contract. 

6. Local and Regional companies, women 
owned business and businesses owned by 
people living with disabilities are 
encouraged to participate. ,"- . 

7. The EO!. clearly marked "Request for 
expression of Interest - Supply and Delivery 
of Supply and Delivery of Ready-Mix 
Concrete to UNMISS in Juba, the Republic of 
South Sudan must be received by UNMISS no 
later than 16:00 hours loqll time in South 
Sudan (GMT+2) on Friday, 06 March 2026 . 
via the link 
https:/Iwww.ungm,org/Publlc/Notice or 
contact e-mail to: 
vqnessg.burutswq@un.org.mqzlse@un.org 
with a copy to laftq@un,orQ in case of 
difficulties. The EOI may also be 
hand-delivered to the attention of the Chief 
Procurement Officer, United Nations Mission 
in South Sudan · IUNMISS) near Juba 
International Airport, Room No.: 3C/02, 
Juba. South Sudan. Tel: +211912067160. 
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