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D1g1ta1 finance has transformed
how Ugandans move money, run
businesses, and access financial ser-
vices. :

Mobile money, fintech innova-
tion, digital credit, and embedded
payments now shape everyday life
across the country.

In 2023, overall financial inclu-
sion reached 81percent of adults,
up from 77 percent in 2018, with
mobile money driving much of this
growth. Yet behind this progress lies
a persistent gender gap.

Formal financial inclusion stands
at 75 percent among men, com-
pared to 62 percent among women.

-Women are active participants in
‘Uganda’s digital economy. They are-

“ using mobile money to run small

businesses, support families, and
keep local markets moving.

"Women are transacting, borrow-
ing and building businesses. But
participation alone is not enough. -
Women remain underrepresent-
ed in leadership roles, product de-
sign teams, credit risk modelling,
and decision-making spaces across
the digital finance ecosystem. If dig-
ital finance is shaping Uganda’s eco-
nomic future, women must move
beyond being users of the system
to becoming architects of it. This
question was at the heart of con-

. versations held with women across

Uganda’s fintech ecosystem as part
ofthe FITSPA women initiative.

Gender-disaggregated data still
shows disparities in access to finan- -
cial services. For example, only 21
percent of women in Uganda have
accessed formal credit compared to
approximately 29 percent of men.

Such insights can guide policy-
makers and regulators in designing
interventions to address barriers to
women’s access to finance.

Mobile money remains the big-
gest driver of financial inclusion in
Uganda.In 2025, MTN Mobile Mon-
ey reported that women make up
about 47 percent ofits 13 million ac-

However, when mobile money ac-
counts are excluded, the gap be-
comes clearer. Only about 34 per-
cent of women hold accounts with
banks or other financial institu-
tions, highlighting the continued
barriers to accessing formal finan-
cial services and credit. These num-
bers point to an important shift
that needs to happen. Digital fi-
nance-must move beyond scaling
access to designing systems that re-
spond to women’s realities.

As Uganda’s digital economy con-
tinues to grow, women must move
from market segments to system
designers. From end users to deci-
sion makers. From participants to
architects.




