Insurers
drive life
policy
growth
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Bancassurance partnerships con-
tributed Shs300 billion in premi-

umns in 2025, accounting for approx-
imately 15 percent of the overall in-

dustry total, with a 34.3 percent

year-on-year growth rate. Banks’ex-
tensive customer bases, integration
with loan services, and mobile app
convenience have enhanced acces-
 sibility toinsurance products.

Protazio notes that in Uganda,

~ not everyone is an insurance pro-

fessional. That is why brokers exist.

Licensed as professional insurance

‘advisors,brokers help clients under-
stand complex policies in plain lan-

guage.
-“For big investment or financial
decisions, you shouldn’t go it-alone.

Consult a broker. Their payment -

“cornes from the insurer, not your
pocket,’he explains.
The value they bring is in clari-
ty and negotiation. A broker can
break down what a policy means,

highlight hidden clauses, and en- -

gage banks or insurers to restruc-
ture terms in your favour. Without
that guidance, many clients over-
look critical details that later cause
serious problems.

Protazio encourages Ugandans to
regard life insurance as morg than a
death benefit:

“Modern life insurance integrates

_-savings,investment,and protection.

It’s an essential tool for securmg
your financial future and ensuring
your family’s well-being.”

Life insurance offers peace of

mind, protects against uncertain- .

ties, and builds a foundation for a
more secure future. For many-Ugan-

dans, it represents a transformative -

investment in their lives and the
well-being of their families.

Currently, insurance companies
are joining life policy growth drives.
For instance, Jubilee Invest Plus
Plan (Absa): offers maturity benefits
of 100 percent of the sum assured,
guaranteed throughout the pohcy
term. Includes death benefits, waiv-
er of premiums, and cash surrender
value after three years.

0ld Mutual Investment Group
(OMIG) has enhanced its unit trust
offering with new benefits. These
include a lifetime benefit that pro-
vides financial support if the in-
vestor is diagnosed with a critical
illness or becomes disabled. The
safe scholar benefit ensures that
children’s school fees are covered

if the policyholder passes away.In -

addition, the life care benefit offers
an immediate cash payout to help
- meet the family’sneeds in the event
of death.

Insurers are redefining life insur-
ance by combining protection with
investment to give Ugandans more
flexible and reliable ways to secure
their future.

Insurers recast life policies
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For years, life insurance was seldom
seen as a viable investment option in
Uganda. Many people regarded it as a
remote, even uncomfortable subject,

_ with some dismissing it as “Inviting

death”However, the Covid-19 pandem-
ic significantly shifted this perception
for many Ugandans, including individ-
uals like Ms Hailey Kisekka, a business-
woman and mother of three.

Ms Kisekka shares,“We had been sav-
ing money and putting it aside in a life
insurance policy. During Covid, life be-
came so tough that we were forced to
withdraw our money. The premiums
were high, but I was able to access my
savings before the policy matured.
That money helped my family survive.”

This pivotal experience transformed
her skepticism into staunch convic-
tion. Today, Kisekka refers to life insur-
ance as “an investment deal,” having
opened another policy with renewed
optimism for the future.

Shesis part of a growing segment of
Ugandans who view life insurance as
not just protection, but a critical finan-
cial planning tool.

Uganda’s insurance industry is un-
dergoing a remarkable transformation.
Once dominated by motor, medical,
and general non-life policies, the sector
is witnessing a surge in life insurance,
signaling a decisive shift in consumer
priorities and financial planning.

This transformation is reflected in
the numbers. Data from the Insur-

- ance Regulatory Authority (IRA) indi-

cates that in 2025, Uganda’s insurance
industry reached a significant mile-
stone, surpassing Shs2 trillion in gross
written premiums, with life insurance
alone contributing nearly Shs1 trillion.
According to IRA, life insurance is no

longer a niche product; it is a driving
force behind industry growth.

The boom in insurance has uncov-
ered a concerning gap. Analysts note
that when a family’s mortgage insur-
ance lapses, foreclosure looms, spark-
img debates about whether mort-
gage-linked insurance should priori-
tise banks or protect families. The re-

- ality is stark: traditional mortgage in-
surance shields lenders, while families

gam protection only through credit life
insurance, contingent on keeping pre-
miums valid.

Mr Sande Protazio,director of strategy
and research at the IRA, says without
such coverage, households risk losing
their homes at the very moment they
need security the most.

“Life insurance would ensure that
loans are settled when tragedy strikes,
allowing families to retain their homes.
Banks could benefit as well, receiving
immediate repayment without the de-
lays and reputational damage associat-
ed with foreclosure battles,”he says.

Endowment policies

Beyond mortgages, Mr Protazio cites
life insurance products as diversifying.
Endowment policies that combine sav-

ings with protection are becoming in- -

creasingly popular for purposes like ed-
ucation, housing, and retirement plan-
ning. While group life covers remain

Life insurance

as wealth-building tools

Life insurance is an essential tool
for securing your financial future
and ensuring your family’s well-be-
ing. PHOTO/SHUTTERSTOCK

Key takeaways

« | ife insurance offers peace of mind,
protectsagainst uncertainties, and builds a
foundation for a more secure future. For
many Ugandans, it represents a
transformative investment in their lives
and the well-being of their families.

Old Mutual Investment Group (OMIG) has
enhanced its unit trust offering with new
benefits. These include a lifetime benefit
that prowdes financial support if the
investor is diagnosed with a critical iliness
or becomes disabled.

‘Modern life insurance
integrates savings,
investment, and protection.’

prevalent among employers, individual
policies are on the rise as Ugandans em-
brace personal financial responsibility.

Protectionmeetsinvestment

The Uganda Insurers Association
(UIA) defines life insurance as a con-

_ tract where the policyholder pays pre-

miums and the insurer promises to pay
a designated beneficiary if the insured
event=-usually death—occurs.In some
cases, terminal or critical iliness can al-
so trigger payment,ensuring families are

shielded from the sudden loss of income.

Life insurance comes in several forms:
term life — the simplest and cheapest
option, offering cover for a fixed period
with no investment benefits. If the pol-
icyholder dies during the term, the full
sum assured is paid. If they survive, no
payout is made.

Secondly, endowment policies — com-
bine protection with savings. If the poli-
cyholder dies during the term, the sum
assured is paid. If they survive, they re-
ceive maturity benefits plus bonuses.

Third, whole life policies — provide life-
long protection, with premiums paid

-throughout life or up to a set age.

Additionally, Unit-linked policies split

_ premiums between life cover and invest-

ments in insurer-managed funds. Re-
turns depend on fund performance.

In contrast, many modern life insur-
ance products combine protection with
an investment element.

“These policies allow cash value to ac-
cumulate over time, sometimes boost-
ed by annual bonuses depending on the
insurer. A key advantage is that premi-
ums remain fixed throughout the policy
term. This consistency makes budgeting
easier and supports long-term financial
planning with greater clarity” UIA states.

The strength of life insurance lies in its
dual role: Protection and investment. It
secures families against financial shocks
while building long-term savings for ed-
ucation, housing, or retirement. Life in-
surance is no longer just about death—
it is about safeguarding dreams and cre-
atingresilience. *

Insurance is no longer solely about risk;
it is about resilience. For families like Ms
Kisekka’s,life insurance can make the dif-
ference between despair and survival.
For households, it can signify the abili-
ty to keep a home rather than losing it.
For Uganda’s economy, life insurance is
evolving into a rohust engine for savings
and investment. What is at stake goes be-
yond money.A home,a child’s education,
and a secure retirement are about stabil-

itysecurity,and dignity.

Insurance market shifts

Uganda’s insurance industry is under-
going a dramatic transformation. Once
dominated by motor, medical, and gen-
eral non-life policies, the sector is now
witnessing a surge in life insurance, sig-
naling a shift in consumer priorities and
financial planning.

In 2025, the industry crossed a histor-
ic milestone, recording Shs2 trillion in
gross written premiums, with life insur-
ance contributing nearly half.

“For many years, non-life products led
the market,”says Mr Sande Protazio, di-
rector of strategy and research at the
IRA.

“In 2025, life business contributed close
to Shs1 trillion of the Shs2 trillien total
premiums.”This trend aligns with global
markets where life insurance often sur-
passes non-life, facilitating the creation
of long-term funds that support invest-
ment and economic growth.

Insurers paid out nearly Shs1 trillion
in claims, about 50 percent of premiums
collected, one of the highest ratios in the
region.
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