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LAST YEAR, ROTARY RAISED SH3.5B FROM THE ROTARY CANCER ~UN 

~~~~~~n:i:i':;, ROTARY SEEKS' S'H5B TO Rotary is seeking to raise 
approximately shSb. from runners to 

cpmpletethe Cancer Treatment Centre CO E CANCER CENTRE at:~b~!r~OSP~~~OSiS .increases • M P LET ' , . 
chances of survival, the Rotary Cancer 
Programme board chairperson, 
Stephen Mwanje, said these funds will 
also be used to create awareness about 
cancer countrywide and provide free 
cancer screening services. 

"Many people die of cancer because 
of late diagnosis. Some people believe 
'it is Witchcraft, yet it is actually cancer. 
Once cancer is diagnosed early, 
chances of survival are high," Mwanje 
said. Last year, Rotary raised sh3.5b 
from the Rotary Cancer Run. This 
year, their target is to raise sh5b and 
firtish the cancer infrastructure in 
2027, according to Mwanje. 

The Rotary cancer run scheduled 
for August 3D, will be held under 
the theme Gwanga Mujje, which is a· 
public call for community service. 

"As Rotarians, we are people of 
action and do not believe in lamenting. 
Since no single -person or entity can 
tackle cancer and succeed, we need 
to come together and raise awareness 
so that people seek ·timely medical 
assistance," Mwanje stated. 

He made the remarks during the 
press conference ahead of the signing 
of the memorandum of understanding 
with C-Care International Hospital 
Kampala (IHK), held at Namuwongo 
on Thursday. 

... . . ' 

During the ceremony, C-Care 
handed over a cheque of shlOOm to 
Rotary. 

"This parmership implies that 
every year, we will organise at least 
100 medical camps across Uganda,. 
Last year, we did 73 camps; now 
we are looking at 100 camps across 
the country. Therefore, since the 

partnership is for three years, we 
are looking at organising 300 camps 
across the country," explained 
Mwanj<! . . 

"The reason cancer cases surge is 
because we are simply tackling cancer 
from the wrong angle. Prevention is 
better than a cure. Other than waiting 
to get sick and rush for treatm:ent, this 
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is where C-care comes in handy," 
disclosed Mwanje. 

The executive director of Rotary 
Cancer Programme, Nelson Kabwama, 
said the Rotary Cancer Programme 
focuses on four pillars: Creating 
awareness, offering treatment, putting 
in infrastructure and training the staff 
operating the machines to treat cancer. 

"As we sign the MOU, we want to 
support diagnosis and testing. We 
are expecting 100,000 runners, and 
looking forward to raise a net shSb 
using Gwanga Mujje slogan, by asking 
all Ugandans to be part of the Run," 
explained Kabwama. 

According to the Uganda Cancer 
Institute, Uganda registers over 
35,000 new cancer cases annually, 
mostly cervical, breast, prostate and 
oesophageal cancers. 

The general manager for C-Care 
IHK, Dr Miriam Mutero Musinga, said 
their target is to increase awareness 
because they believe prevention is 
better than cure. 

"In our communities, we still have 
very late diagnosis of cancer and 
therefore, many patients come to get 
services when it is too late," noted 
Musinga. 

"We are seeing an increase of cancer 
in children and through awareness 
and health education sessions that we 
are going to have across the country, 
especially in hard-to-reach areas, we 
will educate parents about the red 
flags, and when they can go and seek 
care." 

RISK FACTORS 
While age 65+ is the top risk factor, 
many cancers are linked to preventable 
lifestyle choices, according to World 
Health Organisation. 

Factors that increase the likelihood 
of developing the disease include 
lifestyle behaviours (smoking, diet, 
obesity), environmental toxins 
(radiation, asbestos) and biological 
factors (ageing, genetics). 

By Isaac Nuwaga6a .. ~ .... ,.. , .............. ... ........... .. .. ... ..... ... .. " .. 

When ~ Zawadi Magnifique 
fled Bukavti in the DR Congo, 
she never imagineti that a 
smartphone would one day 
become her most powerful 
business tool. 

Refugee women boost digital skills to thrive in business Uganda currently hosts more 
than 1.5 million refugees, 
according to UNHCR. many 
of whom are women engaged 
in small-scale trade but face 
limit6d access to \ financial 

.For the past year, the food 
vendor at Bata-Bata Market in 
Ndejje has relied on WhatsApp 
to reach customers. But after 
attending a digital skills training 
in Kampala, the 26-year-old 
says she is ready to take her 

. hustle to the next level using 
TikTok. 

"I was only posting on 
Wh?tsApp," she says with a 
smile. "Now I have learned 
how to go viral on TikTok. I 
want to reach more people and 
grow my business." 

Zawadi is among over 70 
women vendors, mostly 
refugees from the DR Congo, 
who have been trained in 
digital marketing, social 
media promotion and digital 
payments. 

The training, organised by 
Refugee Link, a local non­
governmental organisation, in 
parmership with 'the Stanbic 
Business Incubator, was held on 
Monday at Refugee Link offices 
in Mengo, Kampala. It aimed 
t.o equip women entrepreneurs 

with practical skills to adapt to 
the city's increasingly digital 
economy. 

For Zawadi, the training 
is already proving life­
changing. With five years of 
business experience, she says 
fortnalising her enterprise 
has opened doors she never 
thought possible. 

"Registering my business 
gave me confidence to 
approach banks and investors," 
she explains. "Now I can access 
loans and credit facilities that 
were previously out of reach." 

Trainers said such 
empowerment is . critical, 
especially at a time when 
many informai vendors are 
struggling to survive following 
enforcement operations by 
Kampala Capital City Authority. 

Leon Kalonda. operations 
officer at Refugee Link, said 
the initiative is designed to help 
refugee women overcome these 
barriers and build sustainable 
livelihoods. 

"We are thrilled to see these 
women embracing digital tools 
to boost their businesses," 
Kalonda said. "With the right 
skills and support, they can 

Anthea Ankunda, the Stanbic Bank digital boost project coordinator taking refugee 
trainees on the Chapchap business application during the refugee women workshop at 
Refugee Link offices in Mengo, Kampala, on Monday 

overcome challenges and 
achieve their full potential." 

Funded by the Mastercard 
Foundation, the programme 
also promotes digital financial 
inclusion by introducing 
participants to platforms such 

as Xente and ChapChap, which 
enable seamless payments and 
better business management 

Aaron Nsuna, a project officer 
and registrar of companies 
at the Uganda ,Registration 
Services Bureau, ;emphasised 

the importance of formalising 
businesses. 

"Registering a business gives 
it a formal identity," he said. "It 
allows entrepreneurs to open 
bank accounts, access credit, 
and tap into new markets." 

services. , 
Beyond theory, the ,training 

offered practical tips on how 
to attract and retain customers 
online. 

Digital marketing specialist 
Henry Baguma encouraged 
participants to fully optimise 
tools like WhatsApp Business. 

"Ensure your business profile 
is complete and professional. 
Use images and videos to 
showcase your products, 
and send targeted messages 
that speak directly to your 
customers' needs," he advised. 

Merveille Amani, a liquid 
soap vendor, said she has been 
relying on church networks to 
find customers, a strategy she 
now plans to abandon. 

"It has been tiring and costly 
moving around looking for 
customers," she said. 

"Now I will use my phone to 
reach' more people at a lower 
cost." 

Esperance Bushenyi, a fruit 
vendor in Rubaga, said shi)~ 
plans to focus on WhatsApp 
and TikTok to eJ!:pand her 
market reach. 


