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Old Mutual Highlights Sustainability, Product 
Innovation at Editors’ Media Engagement

I n s u ra n c e  f i r m  O l d  M u t u a l  h a s 
re a f f i r m e d  i t s  c o m m i t m e n t  to 
sustainabi l i ty,  c l imate resi l ience, 
and f inancial  innovation as part 
of its broader strategy to support 
communities and expand access to 
insurance and investment solutions.
Speaking during the company’s Editors’ 
Media Engagement held at Four 
Points by Sheraton Kampala recently, 
company officials highlighted how the 
institution is integrating environmental 
sustainability, financial protection, 
and product innovation to address 
emerging risks affecting individuals, 
businesses, and communities.
Dur ing the discussion on cl imate 
change and sustainability, officials 
explained that the company has 
increasingly prior it ized init iatives 
that strengthen community resilience 
while promoting responsible business 
practices.
They noted that the insurer is working 
c lose ly  w i th  par tne rs  i nc lud ing 
hospitals,  banks,  and community 
organizations to support initiatives that 
promote health and social wellbeing.
Among the notable collaborations 
is  the company’s  involvement in 
the annual Rotary Cancer Run, a 
nationwide initiative that raises funds 
for cancer treatment and awareness. 

Th rough such  par tnersh ips ,  the 
company supports efforts aimed at 
improving access to healthcare while 
raising awareness about preventive 
health measures.
Officials explained that sustainability 
efforts also extend internally, where 
the company regularly conducts staff 
training programs to build awareness 
on environmental responsibility and 
sustainable pract ices with in the 
organization.
On the social front, the company has 
also intensified training and awareness 
campaigns targeting customers and 
communities. These sessions focus on 
financial literacy, risk awareness, and 
how insurance can help individuals and 
businesses manage climate-related 
shocks such as floods and extreme 
weather events.
The f i rm noted that its insurance 
products already play an important 
role in supporting individuals and 
businesses affected by disasters, 
par t icu la r l y  as  c l imate  change 
continues to increase the frequency 
and severity of such events.
I n te rna l l y,  the  company  i s  a l so 
exploring ways to expand its portfolio 
with products specifically designed to 
address environmental and climate-
related risks.
“We are look ing at  how we can 

develop more insurance solutions that 
respond to environmental challenges 
while helping our customers remain 
financially secure,” one of the officials 
explained.
In  the agr icu ltural  sector,  where 
climate change continues to threaten 
product iv ity and l ivel ihoods,  the 
company said it is collaborating with 
industry partners and consortia to 
ensure that key agricultural facilities 
such as partner factories are fully 
insured against operat ional  and 
environmental risks.
The insurer  has also stepped up 
outreach programs targeting rural 
communities where agriculture remains 
the main source of income.
T h r o u g h  t h e s e  p r o g r a m s , 
representat ives engage farmers 
i n  co m m u n i t y  fo r u m s  a n d  f i e l d 
meetings, providing guidance on risk 
management, f inancial planning, 
and the role insurance can play in 
protecting their investments.
Beyond sustainability, the company 
also used the engagement to highlight 
new developments within its investment 
and insurance products.
Daniel Opiyo, Head of Marketing and 

Distribution at Old Mutual Investment 
Group, spoke about the recent launch 
of an enhanced investment product 
designed to provide both financial 
growth and insurance protection.
He explained that the upgrade was 
informed by customer insights showing 
that many clients had been using Unit 
Trust accounts in a similar way to bank 
accounts—depositing and withdrawing 
funds when emergencies arise.
To  a d d ress  t h i s  b e h a v i o r  w h i l e 
strengthening financial security for 
clients, the company introduced an 
improved solution known as Old Mutual 
Unit Trust Life Cover.
According to Opiyo,  the product 
enables clients to grow their income 
t h ro u g h  i n vest m e n t  w h i l e  a l so 
unlocking life insurance benefits that 
can support families during difficult 
moments.
These benefits include Life Care, 
Lifetime, and Safe Scholar, which are 
designed to provide financial support 
to policyholders and their loved ones in 
times of crisis.
Opiyo called upon members of the 
media to help amplify the message 
and increase public awareness about 
the product and the broader benefits 
of investing in financial protection 
solutions.
“We bel ieve the media p lays an 
important role in helping the public 
understand the opportunities available 
to them through these products,” he 
said. The discussion also addressed 
strategies to increase insurance 

uptake, particularly among young 
people and low-income earners who 
remain largely underserved by the 
insurance sector.
Caroline Tayebwa, Head of Marketing 
and Distr ibution for General  and 
Medical Insurance, explained that 
the company has been implementing 
targeted awareness  campaigns 
to educate the publ ic about the 
importance of insurance.
She said initiatives such as interactive 
webinars, Insurance Week activations, 
and col laborative programs with 
strategic partners are helping the 
company reach new audiences and 
encourage more people to sign up for 
insurance coverage.
Tayebwa noted that the company 
has also developed a wide range 
of products tailored to the needs of 
different segments of the population, 
inc luding youth and low-income 
earners.
The session was opened by Caroline 
O w o m u h a n g i ,  M a r ke t i n g  a n d 
Communications Specialist at Old 
Mutual, who welcomed participants 
and shared updates on the company’s 
recent developments.
Owomuhangi highlighted how the 
company continues to improve its 
products and services while embracing 
digital innovation to better serve 
customers.
She  exp la ined  that  O ld  Mutua l 
is increasingly integrating digital 
solutions into its offerings, enabling 
clients to access financial services more 
conveniently while improving efficiency 
across the company’s operations.
A s  c l i m a te  c h a n g e,  e c o n o m i c 
uncertainty, and digital transformation 
continue to reshape the f inancial 
services sector, the company said 
it remains focused on developing 
innovative solutions that empower 
customers while supporting sustainable 
development.
T h ro u g h  p a r t n e rs h i ps ,  p ro d u c t 
i n n o v a t i o n ,  a n d  c o m m u n i t y 
engagement, the insurer hopes to 
strengthen financial resilience among 
indiv iduals and businesses whi le 
contributing to broader economic 
growth.

In a spectacular display of intellectual 
prowess and industry expertise, CIC 
Insurance Uganda was crowned 
the champion of the 2026 Insurance 

Industry Quiz. Hosted by the Insurance 
Tra in ing Col lege ( ITC) ,  th is  annual 
flagship event transformed the venue 
into a vibrant battleground of knowledge, 
bringing together the sharpest minds 
from across the sector for an afternoon 
of intense, high-stakes competition.
Seventeen of the industry's leading 
insurance companies answered the call, 
assembling their top teams ready to 
prove their mettle. From the opening bell, 
even the heavy rain could not dumpen  
the resolve of the participants. The 
atmosphere was electric, charged with 
anticipation as the contestants prepared 
to dissect complex questions spanning 
the entire insurance spectrum. The quiz 
master tested the finalists on everything 
from the nuances of claims, liability, and 
underwriting to the intricacies of policies, 
commissions, risk management, and the 

CIC Clinches Victory at 2026 ITC Industry Quiz
latest in industry regulation. It was a true 
test of both academic grounding and on-
the-ground practical experience.
Of f ic ia l ly  open ing the event ,  Pau l 
Katabalwa, Head of Membership and 
Compliance at ITC, highl ighted the 
deeper purpose of the gathering. "This 
quiz is more than just a competition," 
he remarked. "It is a dynamic forum for 
collaboration and knowledge sharing 
that ultimately strengthens our entire 
industry.  These p latforms are v i ta l 
catalysts for continuous learning and 
professional growth."
The battle for the title was fierce and 
unforgiving. The competition unfolded 
ove r  fo u r  g r u e l l i n g  ro u n d s ,  e a c h 
meticulously designed to push teams to 
their limits. Participants navigated rapid-
fire questions, tackled real-world case 
studies, and relied on seamless teamwork 
under immense pressure. You could see 
the concentration on their faces as they 
weighed their responses, the huddles 
of teammates strategizing their next 

move, and the collective gasps from the 
audience with every perfectly delivered 
answer—or unexpected stumble.
After a nail-biting final round that kept the 
audience on the edge of their seats, CIC 
Insurance Uganda emerged victorious. 
They demonstrated not only superior 
technical knowledge but also remarkable 
consistency and f lawless teamwork 

throughout the contest. Britam Uganda 
delivered a powerful performance to 
secure the runner-up position, while Gold 
Star Insurance Group fought hard to claim 
a well-deserved third place.
As the compet i tors  waited for  the 
announcement of  the f inal  results , 
the Principal of ITC, Saul Sseremba, 
reflected on the signif icance of the 

event. "Congratulations to all the teams 
for  making th is  such a memorable 
contest. Today proved that professional 
development extends far beyond the 
classroom. It thrives in environments 
like this, where professionals connect, 
challenge each other, and exchange 
ideas that will shape the future of our 
sector."
H e  f u r t h e r  e m p h a s i z e d  h o w 
many  p rofess iona l s  st rugg le  w i th 
bas ic  p r inc ip les .  “What  seem l i ke 
straightforward questions in the quiz are 
core principles that some professionals 
still find challenging in practice. So, do not 
overlook the ‘simple’ things, as they form 
the foundation for more complex issues," 
he added.
The 2026 ITC Insurance Industry Quiz 
was a resounding success, reinforcing 
the value of collaborative learning and 
setting a new benchmark for professional 
engagement. We look forward to seeing 
even more teams step into the arena next 
year!
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