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G
enera l  i nsu re rs  have 
been tasked to roll out 
mandatory awareness and 
sensitization campaigns 
on workers’ compensation 

insurance. This directive aims at closing 
the persistent knowledge gap around 
requirements and procedures in claiming 
compensation when employees suffer 
inquiries while at their workplaces.  
The directive issued in a circular dated 
March 16, 2026, signed by the Insurance 
Regulatory Authority of Uganda Chief 
Executive Officer, Alhaj Dr. Kaddunabbi 
Ibrahim Lubega, requires all non-life 
insurance firms to undertake structured 
awareness and sensitisation initiatives 
for their policyholders on the procedures 
and requirements under the workers’ 
Compensation regime. The insurers are 
required to directly engage with the 
employees and employers to understand 
their rights, responsibilities, and the 
protection available. 
“The sensit ization init iatives shal l 
specifically target policyholders insured 
under Workers’ Compensation and 
Group Personal Accident policies, and 
shall cover the procedures for reporting 

Insurers tasked to roll out mandatory 
sensitization on workers’ compensation 

workplace injuries and accidents and 
the documentation required to support 
compensation claims,” the circular reads 
in part.
Other areas to sensitize employees and 
employers about are the role of medical 

practitioners in assessing incapacity and 
the proper process for submission and 
follow-up of claims.
“We believe that exhibiting transparency 
by sharing all the necessary information to 
the policyholders will enhance trust, build 

confidence, improve compliance, and 
strengthen workplace safety amongst 
the public,” Kaddunabbi says adding that 
this will promote efficient administration of 
claims.” 
The sens i t i zat ion  act iv i t ies  w i th 

policyholders shall  further include 
policy issuance processes, renewal 
communications, and other policyholder 
outreach initiatives.
Genesis
The directive follows a recent meeting 
between IRA and the Ministry of Gender, 
Labour and Social Development, which 
discovered that there are several gaps in 
the current claims management practices 
for workers’ compensation insurance.
According to the circular, premature 
permanent incapacity assessments are 
sometimes issued for injured workers who 
have not yet attained full medical recovery 
or who remain under active treatment.
Such practices, IRA said, have contributed 
to delays in resolving claims and led to 
an increase in the number of disputes 
being referred to the Medical Arbitration 
Board (MAB). The MAB is a specialised, 
independent panel that was established 
to resolve disputes regarding workplace 
injuries, occupational diseases, and 
workers’ compensation assessments. It 
focuses on resolving conflicting medical 
opinions regarding injury severity, 
incapacity, and compensation.
According to IRA, the above challenges 
mainly arise from limited awareness among 
policyholders and employers regarding 
the proper procedures, documentation 
requirements, and timelines applicable to 
claims under the Workers’ Compensation 
framework, which this new directive seeks 
to cure.

On  May  1 1 ,  Gayaza 
High School became 
the focal  point  of 
a growing national 
effort to reimagine 

Uganda’s classrooms as incubators 
of enterprise, as students from 
200 schools across the country 
gathered for the boot camp stage 
of the Stanbic National Schools 
Championships.
The 11th edition of the competition, 
sponsored by Stanbic Bank Uganda, 
was held under the theme “Powering 
Innovation for Job Creation”, with 
the 2026 tagline “Flex your Genius”. 
Organisers describe the initiative as 
one of the country’s leading youth 
innovation platforms, combining 
entrepreneurship training with 
competitive pitching.
This year’s participants competed 
for a share of Shs150 million in prize 
money, alongside an all-expenses-
paid trip to South Africa for top-
performing teams and alumni 
innovators.
The five-day boot camp brought 
together students and teachers for 
intensive training in entrepreneurship, 
creativity and innovation. Sessions 
covered business modelling, pitching, 
marketing, sales, packaging and 
branding, as well as personal finance 
and psychosocial wellbeing.
F o r  m a n y  p a r t i c i p a n ts ,  t h e 
programme proved to be as much 
about exposure and learning as it 
was about competition.
“I expect to gain financial insight into 
building startups,” said Nansubuga 
Linda, a teacher at Kololo Senior 
Secondary School. “I recently started 
a business, though it collapsed. But in 
business you expect losses and profits, 

Stanbic’s school competition signals 
a broader bet on youth-led growth

and you learn again. I want to merge 
teaching and entrepreneurship.”
Others focused on networking and 
refining their ideas through structured 
mentorship and peer learning.
“I expect to make friends, thrive in 
areas like the business model canvas 
and pitching, and go all the way to 
the grand finale,” said Onan Saverio-

Louis Cornelio, a student at Kabojja 
International School.
The competit ion is structured 
into two categories: the Student 
Spark Challenge for school-based 
innovations, and the Business 
Fellowship, which targets alumni, 
teachers and past participants 
seeking to scale or refine existing 

ventures.
Participants said the boot camp 
provided a rare opportunity to test 
ideas in a structured environment and 
learn from peers across the country.
“I expect to network with other 
students interested in business and 
entrepreneurship, and broaden 
my horizon — to learn, re-learn and 

unlearn,” said Gabriella Atuhaire 
Kusiima of Aga Khan High School 
Kampala.
Stanbic Bank Uganda said the 
programme is designed to shift 
mindsets among learners aged 
13 to 18, encouraging them to 
view entrepreneurship as a viable 
response to unemployment and 
broader social challenges.
“The boot camp is aimed at mindset 
change among learners,” said 
Diana Ondoga, Corporate Social 
Investment Manager at Stanbic 
Bank Uganda. “It seeks to extract 
what exists in these learners and get 
them ready to be part of solutions to 
challenges in society.”
She added that the init iative 
complements Uganda’s evolving 
education curriculum, which has 
increasingly emphasised practical 
skills and innovation.
As Stanbic Bank Uganda marks 35 
years of operations, the bank says 
the schools championship remains 
a central pillar of its Positive Impact 
Agenda, focused on innovation-
driven job creation.
O ve r  t h e  p a st  d e c a d e,  t h e 
programme has reached more than 
600,000 students, teachers and 
community members, generating 
more than 600 business ideas 
annually and helping to catalyse over 
200 new businesses across various 
sectors.

Students during a session at the Boot Camp


