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Egypt and the African 
Export-Import Bank 
are using next month’s 
annual meetings in 
the Mediterranean 

city of Alamein to position 
the country at the centre of 
Africa’s evolving trade and 
financial architecture, as 
policymakers push for deeper 
regional integration amid 
growing global economic 
fragmentation.

Speaking at a briefing 
in Cairo on April.13, Hassan 
Abdalla, governor of the 
Central Bank of Egypt, said 
the 33rd Afreximbank Annual 
Meetings,  scheduled for 
June 21-24, would serve 
as a platform to advance 
discussions on trade finance, 
industrialisation and reform 
of the international financial 
system.

Held under the patronage 
of Abdel Fattah el-Sisi, the 
gathering is expected to 
attract Afr ican heads of 
state, central bank governors, 
investors and corporate 
executives at a time when 
governments across the 
continent are seeking to 
accelerate intra-African trade 

Egypt bets on Afreximbank Summit to 
cement role as Africa’s financial hub

under the African Continental 
Free Trade Area.

“Egypt is honoured to host 
the 33rd Afreximbank Annual 
Meetings in Alamein, reflecting 
our continued commitment 
to  s u p p o r t i n g  A f r i c a ’s 
economic integration, trade 
expansion and sustainable 
development,” Mr Abdalla 
said.

The meetings come as 
Egypt deepens its strategic 

partnership with Afreximbank, 
one of the continent’s most 
influential multilateral lenders. 
According to George Elombi, 
the bank has extended 
roughly $9.5bn in financing 
to Egypt over the past three 
years, supporting sectors 
ranging from manufacturing 
and infrastructure to energy, 
telecommunications and 
financial services.

Mr Elombi said the annual 

meetings would focus on 
translating Africa’s trade 
ambit ions into practical 
investment and infrastructure 
projects.

“Africa’s pace of growth will 
be driven by industrialisation 
and intra-African trade,” he 
said. “Achieving this will require 
significant improvements in 
processing, logistics and policy 
support from governments.”

The bank is also pushing 

ahead with several flagship 
i n i t i a t i ves  d es i g n e d  to 
strengthen Africa’s financial 
a u t o n o m y.  M r  E l o m b i 
highlighted plans for a pan-
African Gold Bank aimed at 
formalising the continent’s 
gold trade, bolstering central 
bank reserves and reducing 
reliance on offshore refining 
and trading centres.

He also pointed to the 
planned $250mn Afreximbank 
African Trade Centre in Egypt’s 
New Administrative Capital, 
launched in December last 
year, which is intended to 
support trade facilitation, 
payments, logistics and small 
business development across 
the region.

For Egypt, hosting the 
summit  i s  as  much  an 
economic strategy as a 
diplomatic exercise. Officials 
expect the event to reinforce 
the country’s standing as a 
regional financial and business 
hub while providing a boost 
to tourism, hospitality and the 
meetings and conferences 
industry in Alamein, a city 
increasingly marketed as a 
high-end commercial and 
tourism destination on Egypt’s 

Mediterranean coast.
Over the past decade, 

A f r e x i m b a n k ’s  a n n u a l 
meet ings  have evo lved 
into one of Africa’s leading 
policy forums, reflecting the 
growing urgency among 
African governments and 
institutions to build regional 
supply chains, expand local 
currency settlement systems 
and reduce dependence on 
external financing markets.

F o u n d e d  m o r e  t h a n 
three decades ago and 
headquartered in Cairo, 
Afreximbank has become a 
key institutional backer of the 
AfCFTA agenda. The lender 
has also spearheaded the 
rollout of the Pan-African 
Payment and Settlement 
System, designed to facilitate 
cross-border trade in local 
c u r re n c i es  a n d  re d u c e 
transaction costs across 
African markets.

By the end of 2025, the 
bank’s total  assets and 
cont ingencies had r isen 
to  more  than  $48 .5bn , 
underlining its expanding role 
in financing Africa’s trade and 
industrial ambitions.

Dr George Elombi, President and Chairman of the Board of Directors of Afreximbank (left) with 
H.E. Mr. Hassan Abdalla, Governor of the Central Bank of Egypt (CBE)

The Uganda Insurers 
Association (UIA), 
i n  p a r t n e r s h i p 
with the Insurance 
Regulatory Authority 

(IRA) successfully conducted 
a Motor Third Party Insurance 
sensitization engagement 
across Western Uganda, 
i nvo l v i n g  Tra f f i c  Po l i ce 
representatives and members 
of the public in Mbarara and 
Kabale. The engagements 
held at Acacia Hotel  in 
Mbarara on 17th March, 2026 
and later at Kings Hotel 
in Kabale on 19th March, 
2026, formed part of the 
Association’s Motor Third Party 
Digital Stickers sensitization 
To u r  f o r  t h e  We s t e r n 
Region. They were aimed at 
strengthening awareness, 
compliance and adoption 
of Motor Third Party digital 
stickers.

The UIA delegation was led 
by the Senior Technical Officer 
(Non-Life), Mr. Martin Okwaja, 
alongside the Technical 
Assistant (Non-Li fe) ,  Mr. 

UIA strengthens Motor Third Party 
Insurance awareness in Western Uganda

Gilbert Emojong. The sessions 
focused on enhancing public 
understanding of  Motor 
Third Party Insurance as a 
mandator y  requ i rement 
for all motorists, while also 
h ighl ight ing the ro le  of 
digital stickers in improving 
accessibility, verification and 
enforcement.

T h e  e n g a g e m e n t s 
commenced at the Acacia 
Hotel in Mbarara, where 
p a r t i c i p a n t s  r e c e i v e d 
enlightenment on the value 
and benefits of Motor Third 
Party Insurance as a critical 
safety net that protects 
r o a d  u s e r s ,  p r o m o t e s 
accountability and ensures 
financial protection in the 
event of accidents.  The 
sessions also provided a 
platform for UIA to gather 
feedback from enforcement 
officers and the public on the 
challenges experienced in the 
implementation & acquisition 
of Motor Third Party Insurance.

Speaking at the Kings 
Hotel in Kabale, Mr. Martin 

O k w a j a ,  e x p r e s s e d 
appreciation towards the 
Uganda Police Force for their 
continued collaboration and 
commitment to enforcing 
Motor Third Party Insurance. He 
emphasized the importance of 
securing insurance for both life 
and property as a means of 
safeguarding individuals and 
communities, reiterating that 
Motor Third Party Insurance 
remains a legal requirement 
for all motorists.

M r.  G i l b e r t  E m o j o n g 
highlighted the on-going 
digital transformation within 
the insurance sector, noting 
that the rollout of Motor 
Third Party digital stickers 
is supported by continuous 
training and public awareness 
initiatives. He added that 
these efforts are intended to 
enhance compliance levels 
and ensure that motorists 
fully understand the process 
and benefits of acquiring the 
digital stickers.

Mr.  Bonny Okel lo,  the 
Team Lead of the Insurance 

Regulatory Authority (IRA) in 
Western Uganda, encouraged 
residents to part ic ipate 
in  the on-going Annual 
Insurance Week activities in 
Mbarara. He urged the public 
to take advantage of the 
Insurance Week platform to 
deepen their understanding 
of insurance and its role in 
financial protection. He further 
explained that Motor Third 
Party Insurance provides 
compensation to third parties 
in the event of injury or death 
resulting from road accidents. 
Mr. Okello reaffirmed the 
Author i t y ’s  commitment 
to ensuring the insurance 
industry’s compliance to the 
set standards and protecting 
policyholders.

Representing the Regional 
Police Commander, the Kigezi 
Regional Police Spokesperson, 
Mr. Elly Maate, commended 
UIA and IRA for organizing 
a timely and informative 
engagement for traffic police 
officers. He appreciated the 
convenience introduced by 

the Motor Third Party digital 
stickers and called upon 
traffic officers to lead by 
example by obtaining the 
cover themselves. He also 
encouraged cont inuous 
learning and knowledge 
sharing among officers to 
st rengthen enforcement 
efforts.

T h e  We s te r n  R e g i o n 
engagements on Motor Third 
Party Insurance and the 
digital stickers highlight the 
Association’s commitment 
to  increas ing insurance 
a w a r e n e s s ,  p r o m o t i n g 
re g u l a to r y  c o m p l i a n c e 
and supporting the digital 
transformation of Motor Third 
Party Insurance in Uganda.

UIA Technical Assistant (Non-Life), Mr. Gilbert Emojong speaking during 
the engagement


