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East Africa, including Uganda, drives strong performance as mobile money subscribers surge 21% to 54 mil-
lion and data traffic nearly doubles across the network.

Sunil Taldar, Chief Executive Officer, Airtel Africa

NCBA Bank Uganda  has 
closed its 2020–2025 strategic 
cycle on a high note, reporting 
a sharp rise in profitability and 
balance sheet growth that 
places the lender in a stronger 
position as it embarks on its 
next phase of expansion.
For the year ended 2025, the 
bank posted a profit before 
tax of UGX46.8 bi l l ion, a 
performance that stood 325% 
above its original aspiration. 
During the same period, 
total assets grew by 25% to 
UGX1.2 trillion, stressing the 

NCBA Bank Profit Jumps 325% Above 
Target As Assets Hit Ugx1.2 Trillion

bank’s steady expansion and 
strengthening market position.
The results mark one of the 
most significant milestones in 
NCBA’s post-merger journey, 
ref lecting both strategic 
discipline and operational 
resilience in a competitive 
banking environment. The 
results also provide a strong 
launchpad for the institution’s 
2026–2030 strategic plan, 
which is expected to place 
greater emphasis on customer 
experience, digital growth, 
distribution expansion and 

sustainable brand building.
NCBA chief executive officer, 
Mark Muyobo said customer 
deposits rose to UGX804 billion, 
slightly above target, signaling 
growing public confidence in 
the bank. However, gross loans 
and advances stood at UGX331 
billion, falling 44% below the 
bank’s aspiration, suggesting 
that lending growth remained 
a weaker part of the overall 
performance picture.
“Achieving a profit before tax of 
UGX46.8 billion, well above our 
target, is a clear indication that 

our business model is resilient 
and responsive to market 
opportunities,” Muyobo said.
The bank’s financial trajectory 
over the cycle indicates 
notable progress.  In the 
2020–2025 strategic period, 
NCBA had set out to build a 
distinguished brand anchored 
in customer experience, scale 
retail banking and distribution, 
d e e p e n  i t s  c o r p o r a t e 
banking and asset finance 
franchise, accelerate digital 
transformation and cultivate a 
high-performance employee 

Mark Muyobo, Chief Executive Officer, NCBA 

culture.
The lender had also aimed 

to deliver a profitable post-
Continued on page 15 

Africa’s second largest 
te lecom operator, 
A i r te l  Af r ica ,  has 
reported a sharp rise 

in annual profit, as growing 
demand for mobile internet 
and digital financial services 
continued to reshape the 
telecoms industry across Africa.
The company said profit after 
tax more than doubled to $813m 
in the year ending March 2026, 
up from $328m a year earlier, 
in what executives described 
as one of the group’s strongest 
performances since listing on 
the London Stock Exchange.
The results reflect a broader 
transformation taking place 
across African telecom markets, 
where traditional voice calls 

Airtel Africa profit more than doubles to $813m

are steadily being overtaken by 
mobile data usage and digital 
payments as the main drivers of 
growth.
Airtel Africa’s total revenue rose 
by 29.5% to $6.4bn during the 
year, while earnings before 
interest,  tax, depreciation 
and amortisation (EBITDA) 
increased by 37.2% to $3.16bn. 
The company said improved 
efficiency, tighter cost controls 
and a stronger mix of higher-
value digital services helped lift 
margins to 49.3%.
Executives noted that margins 
exceeded 50% during the 
final quarter of the financial 
year, underlining the growing 
prof i tabi l i ty  of  data and 
financial technology services 

compared with traditional 
telecom operations.
The strongest growth came 
from data services, which have 
now overtaken voice revenue 
to become Airtel Africa’s single 
largest business segment.
The company said the number 
of smartphone users across its 
network increased by 22% to 91 
million customers, helping drive a 
sharp increase in internet usage. 
Data traffic across its markets 
rose by nearly 50% during the 
year as customers spent more 
time streaming video, using 
social media platforms and 
accessing digital services online.
In East Africa, which includes 
Uganda,  revenue rose to 
$2.19bn. The region remains one 
of Airtel Africa’s fastest-growing 

markets, supported by a rapidly 
expanding customer base and 
rising smartphone penetration.
Subscriber numbers in East 
Africa increased by 8.7% to 84.3 
million customers, while the 
number of data users rose by 
15.7% to 36.5 million.
A v e r a g e  m o n t h l y  d a t a 
consumption per customer 
climbed to 8 gigabytes, up 
28% from the previous year, 
highlighting the growing role 
of smartphones and mobile 
internet in everyday economic 
and social activity across the 
region.
The company also continued 
to invest heavily in network 
in f rast ructure  to  support 
demand. Airtel Africa said 
it now operates more than 
2,200 5G-enabled sites across 
five East African countries as 
telecom operators race to 
expand faster internet services 
and improve network reliability.
Alongside data growth, mobile 
financial services continued 
to  p l a y  a n  i n c re a s i n g l y 
important role in the company’s 
performance.
Airtel Money, the group’s mobile 
financial services business, 
expanded its customer base by 
21.3% to 54.1 million users. The 

platform allows customers to 
transfer money, pay bills, save 
funds and access financial 
services using mobile phones, 
particularly in areas where 
access to traditional banking 
remains limited.
Industry analysts say mobile 
money has become one of 
the most important tools 
for financial inclusion across 
Africa, especially among low-
income households and small 
businesses operating outside 
the formal banking system.
Airtel Africa also used the year to 
deepen partnerships aimed at 
expanding digital connectivity 
and lowering operating costs.
The company announced a 
partnership with SpaceX to 
roll out Starlink Direct-to-Cell 
satellite connectivity across 
its 14 African markets. The 
project is expected to improve 
mobile coverage in remote 
and underserved areas where 
building traditional telecom 
towers is often difficult or 
expensive.
In another major development, 
A i r t e l  A f r i c a  e n t e r e d 
i n f r a s t r u c t u r e - s h a r i n g 
agreements with MTN Group 
in Uganda and Nigeria. The 
arrangements reflect a growing 

trend among African telecom 
operators to share network 
infrastructure in order to reduce 
capital expenditure and improve 
efficiency.
By the end of March 2026, Airtel 
Africa had a total customer 
base of 183.5 million subscribers 
across its operations.
A i r te l  A f r i c a  C E O  S u n i l 
Taldar said the company’s 
p e r fo r m a n ce  wa s  d r i ve n 
by continued investment in 
digital transformation, network 
expansion and technology-
driven efficiency improvements.
H e  sa i d  t h e  g ro u p  wa s 
increasingly using artificial 
intelligence to improve customer 
onboarding, optimise network 
performance and strengthen 
service delivery.
Looking ahead, Airtel Africa said 
it expected demand for data 
services and mobile financial 
products to continue growing 
strongly, particularly in East 
Africa where digital adoption is 
accelerating rapidly.
The company added that 
co n t i n u e d  i nvest m e n t  i n 
i n f ra s t r u c t u re ,  f i n a n c i a l 
t e c h n o l o g y  a n d  r u r a l 
connectivity would remain 
central to its long-term growth 
st ra te g y  a s  co m p et i t i o n 
intensi f ies  across Afr ica’s 
telecoms sector.


