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BY LAURA NAGABJ\ 

TN Uganda has 
launched the second 
phase of its Advancing 
Women Entrepreneurs 
(AWE 2.0) progran.une 
in partnership with 

dfcu Bank, ·to help women­
owned businesses transition into 
corporate-r~dy ?nd sca:lable 
enterprises. 

The programme, launched 
last week at the MTN Uganda 
headquarters in Kampala, is 
designed to empower women 
entrepreneurs through digital 
innovation, financial inclusion, 
mentorship and supply-chain 
integration. 

Operating under the theme 
She Means Business - Creating a 
Footprint of Women Entrepreneurial 
Businesses in Tech, the initiative 
is being implemented by other 
partners, including Ainerican 
Tower Corporation Uganda; Zoho 
,Corporation, IIm ovation Village, . 
Private Sector Foundation Uganda 
and NSSF Hi Innovators. 

Speaking during the launch 
recently, MTN Uganda chief 
executive officer Sylvia Mulinge 
said the programme reflects the 
company's commitment to building 
an inclusive business ecosystem 
that creates opportunities and 
drives economic transformation. 

"We want to help women build 
enterprises that are not only 
sustainable, but also contribute 
to Uganda's future economy," 
Mulinge said. 

She added that through AWE, 
women entrepreneurs "will gain 
skills in business structuring, 
operational management and 
corporate readiness, enabling them 
to compete effectively iritoday's 
fast-changing economy. 

The'initiative aligns with MTN's 
Ambition 2030 strategy, which 
focuses on creating shared value 
and empowering communities 
through inclusive business growth. 

Margaret Karume, the 
executive director and chief credit 
officer of dfcu Bank, reaffirmed 
the bank's long-standing 
commitment to advancing women 
entrepreneurship as a catalyst for 
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MTN Uganda chief Mulinge (second-right) with other officials during the launch of AWE 2.0 at the MTN head office in Kampala recently 

DFCU, MTH,LAUNCH INCUBATOR 
FOR WOMEN-LED ENTERPRISES 

inclusive economic growth. 
"At dfcu Bank, we strongly 

believe that when women grow 
their businesses, economies 
grow. More importantly, societies 
become more resilient, households 
become more stable and 
opportunities multiply for future 
gener~tions," she said. 

Karume said the resilience 
and determination of women 
entrepreneurs operating across 
sectors such as agribusiness, 
logistics, manufacturing, - . 
technology, retail and professional 
services is evident. 

"What many women 
entrepreneurs often lack is not 

Businesses must 
be at least 50% 
woman-owned, 

op-erational for more than 
one year, tax compliant 
and generating an annual 
turnover above sh60m. 

ambition, but access to markets, 
structured business knowledge, 
networks, financing, and 

confidence-building ecosystems 
that enable businesses to scale 
sustainably," she added. 

Eligibility for the programme 
includes businesses that are 
at least 50% woman-owned, 
operational for more than one year, 
tax compliant and generating an 
annual turnover above sh60m. 

Over the course of 2026, 
AWE 2.0 will include accelerator 
trainings, mentorship sessions, 
investor pitch opportunities, 
demo days and supplier 
development engagements 
aimed at strengthening women­
owned enterprises for long-term 
sustainability and growth. 

MTN Uganda says the 
programme is part of its broader 
commitment to advancing digital 
and economic inclusion while 
supporting Uganda's socio­
economic transformation agenda. 
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150/0 SUI'PLlEtf aASE . DB ... RST PlIUE SUCCESS 
MTN Uganda revealed that the r 15% of the company's supplier . According to MTN Uganda, secured contracts worth 
value of contracts awarded to base, up from just 0.3% . the first phase of the over sh18b, while 118 
women-owned businesses h .. a_s . " pr!i!viously •• Mo~ than ~h1.6q In ' omen "projramme recorded notable women entrepreneurs were 
-grown ·$!:qoif!~a!lj.I.Y,~!i1Ith' "'~aJ~ f· 0 f.if'lanclnq _ ~ ~d,d .~. , . iJ • ,L" S~~Of~S: ~~ than 40 _ onboard~d and trained Inr ':.-' + 
merchants now accounting for to .suppor _ n:4 _ i , teneUl's '.. '". ft,won*i1;ewneo.enterprlses 2024 alone. 
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